NORDIC COUNTRIES “

Power generation................... 52.3 TWh
Heat salesS....cccccovureennee ...20.7 TWh
Distribution customers........1.6 million
Electricity customers............ 1.2 million

RUSSIA, OAO FORTUM
Power generation................... 16.1 TWh
Heat saleS....cccoeeuereereceeenennnes 26.8 TWh

RUSSIA, TGC-1 (~25%)

POLAND Power generation................... ~6 TWh
Power generation.... ...0.1 TWh Heat sales
Heat sales.....ccccoeeverereenennnnne 4.0 TWh

BALTIC COUNTRIES
GREAT BRITAIN Power generation.................. 0.2 TWh
Power generation.................. 1.1 TWh Heat saleS....cccoeeeeereeeuereneenns 1.4 TWh
Heat sales.....ccccoeeuevereeennnnne 2.0 TWh Distribution customers....... ~24,000

CONTACTS NEXT GENERATION

Fortum Corporation

Keilaniemi, Espoo e n e r
POB 1

00480 FORTUM, Finland

tel. +358 10 4511
fax. +358 10 45 24447 ‘ O I I l I l
www.fortum.com




Fortum's purpose is to create energy
that improves life for present and
future generations. We provide sus-
tainable solutions that fulfil the needs

for low emissions, resource-efficiency =

and energy security, and deliver excel-
lent value to our shareholders.

FORTUM'’S ACTIVITIES cover
the generation, distribution
and sales of electricity and
heat as well as related expert
services. The company’s
strategy builds on our core
competence in COq-free
nuclear and hydro power,

energy and resource ef-
ficient combined heat and
power production (CHP) as
well as expertise and proven
track-record in operating in
competitive energy markets.

Fortum’s operations focus
on the Nordic countries,

Russia and Baltic Rim area.
In the future, the integrat-
ing European and fast-grow-
ing Asian energy markets
provide additional growth
opportunities.

[ .

86% of

our power
production
in the EU is

COo-free.

SUSTAINABLE SOLUTIONS

are at the core of Fortum’s
strategy. We believe we

will achieve a competitive
advantage through balanced
consideration of economic,

environmental and social
responsibility. Financial
success is a prerequisite for
business. Fortum’s com-
petitive and market-driven
operations create economic

value and growth, and,
ultimately, well-being for all
of society.

IN ENVIRONMENTAL RESPON-
SIBILITY, CO5-free produc-
tion and energy-efficiency
are emphasised. Fortum’s
carbon exposure is among
the lowest of European
power companies, and its
R&D activities focus on
energy solutions with low
emissions. In social respon-
sibility, Fortum’s innova-
tions and the security of
supply of low-carbon energy
promote social well-being
and development. Sustain-
ability also includes being a
good corporate citizen and
taking care of personnel.



